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Whilst working as a reporter for the Boston Traveller, Freeman Hunt, future founder and editor of Hunt’s Merchant’s Magazine, decided to take a tour of the Hudson River in 1836 and send back to his editor “plain, matter-of-fact epistles” on the region. 
 Although Hunt’s letters did occasionally dabble in some picturesque sketches of the bucolic countryside, they were undoubtedly “matter-of-fact” in style. In his first communication to his editor, in which he described the town of Poughkeepsie, Hunt began by noting that “the gross products of the country, from its soil, its mines, and its manufactories, are believed by persons qualified to judge, to approach five million dollars a year.” Clearly enamored with this commercially vigorous hamlet, Hunt detailed how goods from the surrounding hinterlands are “brought to the village, where they are shipped for the great commercial market.” Hunt expressed the expansive growth of the city not so much in words as through numbers, supplying his reader with a laundry list of population statistics, prices and land values. Hunt was so enamored with statistics he even cited figures when there was no apparent commercial purpose. For example, in one letter he goes off record and writes to his editor: 

“By the way, friend Porter, if you have any young men in your goodly city in want of wives, and good ones I have no doubt – some of the fair are certainly very beautiful – I advise you to send them forthwith…as there are in the village, according to a census just completed, one thousand one hundred and thirteen unmarried young ladies, ready, doubtless to enter into the blissful state of matrimony.”
 

Like many businessmen in 1836, Hunt got caught up in the speculative fever of real estate values. “Lots which were sold eighteen months ago for 600 dollars,” he wrote with exuberance, “have been sold for 4000 dollars, while a farm in the vicinity, which was offered twenty months ago for 22,000 has lately been sold for 68,000 dollars.”
 Suddenly self-conscious of his statistical ramblings, Hunt made a point to explain to his editor the reasoning behind his writing style:  “I consider the general diffusion of the statistical, commercial and geographical knowledge of interesting portions of our widespread republic, of vast importance to enterprising Yankees.”
 
On this trip along the Hudson River, Hunt had discovered his life’s calling: To assist American merchants and financiers by serving them a healthy dose of facts, figures and charts. It would take Hunt only three more years to transform this vision into reality: In 1839 he began publishing Hunt’s Merchants’ Magazine, a monthly periodical whose mission it was to supply American businessmen with all the information they needed to capture new markets, make smarter capital investments, take advantage of novel financial instruments such as manufacturing or railroad securities, follow their real-estate holdings and, in short, maximize their profits. For the next two decades, Hunt’s became the magazine that no serious financier, merchant or manufacturer could afford not to read. And at the heart of this periodical lay not colorful anecdotes or moralistic catechisms, but statistical reports. 
In the early decades of the nineteenth century, most Americans not living on slave plantations did not depend on commodities for their sustenance and had only limited encounters with markets. Most of the materials they ate, wore or used as shelter had not been procured through a market exchange. By the time of the Civil War, this was no longer the case. Throughout the 1840s and 1850s, a process that had begun in the early nineteenth century began to expand tremendously and the United States was transformed from a society with markets to a market society in which nearly all aspects of Americans' everyday life had become embedded in the mechanisms of private, profit-seeking, market exchange.
 
These domestic markets did not make themselves, nor were they accidents of history. Before they could be constructed, they had to be imagined and planned: Businessmen did not invest their capital in unprecedented endeavors unless they believed that they would turn a profit. This paper will argue that Hunt’s Merchants’ Magazine’s statistically-oriented content not only reflected the dramatic economic changes which were taking place in American society, although it did that as well, but rather played a crucial role in bringing them about by shifting America’s wealthiest businessmen's' attention away from foreign lands and towards the vast potential profits which could be reaped from the energies of the American people and the resources of American land. The early nineteenth century was an era marked by farmers travelling out west to settle newly conquered lands that had been wrested away from Native Americans. Thanks, I argue in this paper, in no small part to Hunt’s, the West was conquered once again in the 1840s and 1850s. This time, however, not by farmers but by some of the richest businessmen in America.   
Before the nation was brought together by a knit of railroads and telegraph lines, however, there was Hunt’s Merchants’ Magazine. Hunt’s lies at the center of this paper because it lay at the heart of a national network of capitalist information exchange throughout the 1840s and 1850s, the likes of which had never been seen before in the United States. In a period when merchants, manufacturers, financiers, Southern plantation owners and Western boosters were far from being a unified class, Hunt’s magazine served as an unprecedented institution where businessmen from across the country could forge the kind of relationships which would change the American nation forever. 
Past historians have treated elite business newspapers such as Hunt’s Merchants’ Magazine and economic statistics much in the same way: While they have raided these historical sources for invaluable information, they have not yet treated them as historical actors or social constructs in their own right. Much like other mechanisms of a market society, such as money, both financial newspapers and the economic statistics they produced have remained in the background, treated as if they are seemingly neutral, apolitical, objective reflections of a market that already existed. 
 

In this paper, I will illustrate the importance of Hunt’s statistics in the transformation of the United States into a market society by focusing on two specific contributors to the periodical who, along with Freeman Hunt, succeeded in transforming population statistics into market statistics. By illustrating to the readers of Hunt’s how population statistics could be used to spatially imagine future domestic markets and rationalize speculative investments, these contributors to Hunt’s revolutionized the ways in which American businessmen viewed the American people. Thanks in part to this transformation of population statistics into market tools, the readers of Hunt’s came to recognize the vast profitability embodied in the labor-power and material needs of American citizens – especially in those who did not own land and lived in cities. In doing so, the magazine caused the commercial elite in the United States to re-imagine their fellow Americans as central players in the production and consumption of market commodities, as sources of enormous potential profit, as commodities themselves. 
The Northern Editor 

After his Hudson River letters were warmly received amongst Boston and New York’s mercantile elites, Freeman Hunt’s entrepreneurial instincts kicked in as he realized that his desire to supply “enterprising Yankees” with commercial-related information was not falling on deaf ears. By 1837 he began devising a plan to edit and publish a monthly magazine intended especially for merchants and men of commerce. In 1838, he visited the New York Mercantile Association - an exclusive club for the commercial elite of the city - in order to make his pitch. “There is at present no work to which the merchant can refer for a record of many facts that might be important aids to him,” Hunt told his audience. “Besides the information which he gathers from the columns of newspapers….there is a great deal to be collected from the Statistics of Commerce.” The New York merchants enthusiastically agreed. The board of directors of the New York Mercantile Library Association voted unanimously to “lend an individual and united support in recommending [Hunt’s magazine] to public patronage; and further that it may be as far as practicable the organ of this association.”


Backed by some of the wealthiest men in America, Hunt found little difficulties raising the capital needed to get going. In the summer of 1839, the first volume of Hunt’s Merchant’s Magazine went to the presses. As Hunt gladly pointed out whenever given the opportunity, the magazine was a novelty. While daily newspapers of the economic elite, such as the Boston and New York Daily Advertisers, had been publishing a hodgepodge of commercial statistics for years, Hunt was right to proclaim these as only “ephemeral accounts of the state of trade.”
 What was new about Hunt’s was its editor’s desire to “construct the Science of Business” by supplying the merchant with an systematized yet diverse array of articles and statistics on “the study of the resources of nations, Commercial Geography, the processes of production, and the Laws of Wealth, or Political Economy.”


The timing of Hunt’s enterprise was no coincidence. In the late 1830s American businessmen, both big and small, were licking their wounds following the Panic of 1837 in which rampant land speculation had left many investors pondering where they had gone wrong. Hunt played on these fears. “The term ‘Merchant’ implied more than buyer and seller,” he pronounced. “To become a large and liberal merchant required a greater variety and amount of information than had generally been considered necessary…The time has, in my opinion, gone by when men can blunder into fortunes or succeed in trade, without a knowledge of the diversified operations and principles of commerce.”
 Stressing the need for a systematized and rationalized system of capital investment based on concrete facts and figures, Hunt warned that “operations are often begun in a reckless spirit of speculation, and end, as might have been anticipated, in defeat, simply because some piece of information essential to the adventure, had, in the ardor of pursuit, been disregarded.”
  

Bringing a semblance of order to the privatizing, decentralized, chaotic marketplace of Jacksonian America, however, was not the sole purpose for Hunt’s magazine. Throughout the 1840s, Hunt repeatedly reminded his readers that until his magazine appeared on the scene “there was not a single magazine…to represent and to advocate the claims of Commerce.”
 Hunt frequently used his magazine as a platform for men of business to show the world that they were in fact the legitimate leaders of this brash new age of American expansion. Within the pages of the Merchants’ Magazine, as well as in countless glowing biographies of leading merchants he authored separately in a collection titled Lives of American Merchants, Hunt spent the next two decades extolling the moral virtues of America’s economic elite, constantly reminding his readers that, “next to religion,” commerce was the most “active principle of civilization, of knowledge and refinement,” and “liberty has always followed in its steps.”
 In an era when producerist, anti-mercantile sentiments were spreading amongst artisans and farmers, Hunt’s stood as a bastion of commercial legitimacy. Rarely had previous American generations written so unabashedly about the virtues of commerce. At a time when Victorian gentlemen were coming to view themselves not as genteel aristocrats but an enterprising bourgeoisie, Hunt’s led the way. 
Hunt’s quickly became a forum where men of commerce from different backgrounds, trades and regions could unite together, under the banner of business, and share information on an array of capitalist endeavors - be it the cotton trade, manufacturing, railroads, land speculation, overseas import and export or international banking. Hunt had recognized the potential his magazine had for serving as an important institution for the slowly emerging American bourgeoisie from the very start, stating in the first volume that “it will in short form a connecting chain and become the repository of the various mercantile associations throughout the country.” Indeed, by the end of the 1840s, Hunt’s self-conscious effort at class formation had borne fruit as all the most important Mercantile Library Associations of the nation, including the branches in New York, Philadelphia, Boston, Baltimore, Louisville, Charleston and Cincinnati all pledged allegiance to the Merchants’ Magazine and made Hunt an honorary member of their institutions. The New York, St. Louis, Cincinnati chambers of commerce, as well as the Baltimore, Chicago, Pittsburgh and Philadelphia Boards of Trade all passed resolves exclaiming the virtues of the magazine as well.
 
By the mid-1850s most men in the upper echelons of American society were reading Hunt’s periodical. The leading businessmen of the era such as Peter Cooper, Charles Francis Adams, Nathan Appleton and Patrick Tracy Jackson all had a subscriptions to the magazine for years. Moreover, the list of readers who wrote to the magazine to express their support reads like a veritable who’s-who of American business and politics. Cotton manufacturer Abbot Lawrence, who is widely regarded as one of the fathers of the industrial revolution in Massachusetts, noted in a widely circulated letter that 

I have often had occasion, not only at home, but during my residence abroad, to refer to the "Merchant's Magazine" for information upon questions of importance to the interests of our country., and beg to say that I am not acquainted with any publication that contains so much information upon the subject of our great national economy. I deem this periodical of value not only to the merchant, but to the statesman, diplomatists, jurist, manufacturer, mechanic, agriculturalist, and national economist.
 
The list of men who wrote in to commend Hunt’s magazine also included the likes of Supreme court Justice Levi Woodbury, U.S. Senators John Berrien of Georgia, Thomas Benton of Missouri, William Seward of New York, and Edward Everett of Massachusetts. The brightest political stars of the era, from the North and South, applauded Hunt’s work as well. Henry Clay praised the periodical, for collecting and arranging “a large amount of valuable statistical and other information, highly useful, not only to the merchant, but to the statesmen, to the cultivator of the earth, to the manufacturer, to the mariner, in short, to all classes of the business and reading community.”
 Charles Sumner wrote that the paper was “as diversified as the important subjects it treats and tempered by the candor which is the companion of Truth.”
 Even U.S. President Millard Fillmore enthusiastically wrote in to inform Hunt that it was “one of the most valuable periodicals that were ever published.”
 Newspapers across the country heaped even more praise upon Hunt and his magazine while noting its widespread circulation. According to the elite New York Mirror, 
Hunt has been glorified in the 'Hong-Kong Gazette,' is regularly complimented by the English mercantile authorities, has every bank in the world for an eager subscriber, every consul, every ship-owner and navigator; is filed away as authority in every library, and thought of in half the countries of the world as early as No. 3 in their enumeration of distinguished Americans. 

In a special piece for Godey’s Magazine on “New York Literati” in 1846, none other than Edgar Allen Poe devoted an entire article to Freeman Hunt. In his closing statement he wrote: 
His subscribers and regular contributors are now among the most intelligent and influential in America; the journal is regarded as absolute authority in mercantile matters, circulates extensively not only in this country but in Europe, and even in regions more remote, affording its worthy and enterprising projector a large income, which no one knows better than himself how to put to good use.

From foreign worlds to domestic markets
Most of Hunt’s readers were businessmen along the eastern seaboard who profited mostly from either global finance or the foreign import and export of a few staple commodities and finished goods. These merchants’ eyes were turned more towards the oceans than the frontier, the South or even their own cities.  This focus on international trade is reflected in Hunt’s statistics, which in the first few years of the magazine are dominated by the same international trade statistics which were a staple of the daily elite newspapers in the major port cities of New York, Boston, Philadelphia and Baltimore since the late eighteenth century.  These traditional mercantile charts and figures usually centered on the fluctuating global prices of goods, shipping costs, maritime insurance prices, tariff rates, banking statistics, gold quantities per country, public debt comparisons, trade balances and currency exchange rates. 
During this period cotton was still the undisputed king and a large portion of Hunt’s early statistics revolved around its export to Great Britain - although information on the export of other slave-produced commodities such as sugar and tobacco also appeared. Since many American merchants dedicated a great deal of their energies to the importation of tropical or manufactured goods from Europe, the Caribbean, and the Far East, Hunt’s also published a diverse array of international trade statistics regarding, for example, the price of manufactured cotton goods in Great Britain or Cocoa beans in South America. Many of these goods, it is important to note, were part of a “carrying trade” and were never meant for American consumers. 
Through the mid-1840s very few of the magazine’s statistics involved the production or consumption of goods by American inhabitants. Very few figures were published on the cultivation of export-market crops in the South and no statistical chart appeared regarding the cost of slave labor or the going price for a slave on the market. On the rather rare occasions when the magazine did contain agricultural production or manufacturing figures, they were usually international in nature - not domestic. For example, during this period there are more statistics on manufacturing in Manchester than there are on the entire United States. Figures regarding Americans’ consumption of imported goods were also scarce. While Hunt did devote some limited space to “internal commerce” by including information on, for example, Lowell manufacturing, Erie Canal receipts and Pennsylvania coal mining, these domestic statistics were in the minority. In the first thirty volumes of the magazine printed between 1839 and 1843, seventy percent of the commercial statistics were international in scope. 
Hunt’s contained so few domestic statistics regarding the production and consumption of commodities in the United States for one main reason: There can be no market statistics when the markets themselves are so small and limited. By the early 1850s, however, it is evident from Hunt’s’ statistics that more and more American capitalists were beginning to shift their attention to the happenings in their own country. While international trade statistics still filled the pages of the magazine, their proportion dropped significantly from seventy percent in the years 1840 to 1842 to forty-seven percent in the years 1850 to 1852. (See pie chart below.) During these years, there was a sharp increase in American manufacturing statistics in the magazine as well as railroad and canal figures. While statistics on laborers’ wages remained sparse throughout this period, “internal commerce” and manufacturing tables included information on capital invested, revenue, operational costs, profits, yearly dividends (if it was a joint-stock company), canal receipts, the amount of goods (and passengers) that were transferred via railroad per ton/mile as well as the number of workers in a given factory. 
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As seen above, changes in the economy reflect themselves in economic statistics. The great increase in American markets naturally led to a rise in domestic market statistics. But economic statistics do not only reflect already existing markets – they help construct them. As we shall see in the remainder of the paper, before Hunt’s markets statistics changed in reaction to the American “market revolution” a more subtle shift had occurred in the way in which the magazine treated population statistics and thus, the American people. 

Since ancient times, people have employed population statistics in order to measure their society’s economic and material prowess. In dominantly agrarian societies where households procured most of their subsistence from the land, where the relatively harsh conditions and scarcity of resources made life fragile, and where there was relatively little production or consumption of commodities for the marketplace - the lines between health and wealth were blurry, overlapping and in some cases even non-existent.  Therefore, population figures were seen as an accurate gauge of a society’s overall wellbeing since they measured both the reproductive success and survival rate of its inhabitants. Broadly speaking, this is how Americans viewed population statistics throughout the colonial era and the early nineteenth century. 

Following the Revolution and the founding of an American republic, population statistics became a crucial enumeration tools which allowed the central government to allocate political power in the House of Representatives. Nevertheless, from an economic standpoint, census statistics continued to be perceived much in the same way they had been for centuries. Whether Jeffersonian Democrats pointed to population growth as proof that the republican experiment was in fact thriving or pro-Hamiltonian Federalists argued that the nation’s dynamic reproduction rates were a vindication of the Federal Constitution and centralized institutions, Americans across the political spectrum still perceived the census results as a general indicator of “the public good.” Americans’ increasing numbers was a sign of collective, national progress, and the census returns “marked the improvements of the age.”
 

Even when the census bureau expanded its coverage in 1820, requesting that each American report whether he worked in commerce, agriculture or manufacturing, these statistics were still perceived much in the same manner. This occupational information, Congress had hoped, would reveal the “internal proportions of power and of influence in the body politic” and therefore should “be studied by all who aspire to regulate or improve the state of the nation.” While this emergent pluralist conception of politics as a battleground between different economic interests had important political implications, the basic assumption undergirding this change to the census was still that population statistics’ main usefulness lay in the realm of public policy – not the private marketplace. In an article leading up to the 1840 Census, for example, the leading Jacksonian newspaper noted that "all intelligent and judicious legislation must be founded, in a great measure, on statistical knowledge" and that population statistics "would be of immense advantage to the national government and to the governments of the several States."
 
In fact, up until the 1840s, population statistics were not something that merchants or financiers seemed to be particularly interested in at all. While a vast array of statistical registers and almanacs containing population figures were published throughout the early nineteenth century, almost none were written for a commercial audience. As one author of a leading statistical almanac noted in his introduction, his work was “a collection of facts useful to philosophers, legislators, physicians and divines.” Moreover, from the commercial newspapers of the era it is evident that merchants in the first three decades of the century treated the census results much in the same way any American would – with a sense of national pride but little else.  As for the few business-related statistical works which were written in this era, such as Timothy Pitkin’s Statistical View of Commerce, or James Hall’s Statistics of the West, these works contained almost no population statistics at all. 
  

Hunt’s changed all this.  While the population figures which appeared in the magazine may have looked much like the census statistics from the age of Jefferson and Madison, they were in fact, radically different. Past historians have failed to notice this crucial change, mainly because they did not view population figures as an historical social construct whose meaning was constantly shifting over time. To understand exactly how and why this change in population statistics occurred, we must turn to Toledo, Ohio in the 1830s.
  
The Western Booster


Born and raised on a Connecticut farm to a relatively well-to-do family, Jessup Scott headed westward to Ohio in 1830 in order to oversee his family’s investment in land on the banks of Lake Erie. The Ohio state legislature had chartered the dredging of the Miami-Erie Canal in 1825, which would link Cincinnati to Lake Erie, and many speculators such as the Scotts had scrambled to buy up the land along the western coast of the lake in hopes that, in the future, the canal’s terminus would fall on their plot. In 1832 Scott purchased another seventy acres of land in the region which, a year later, became part of the town of Toledo which he founded along with other investors. Toledo was a speculative enterprise from the start and even its name was chosen for market reasons; as one land investor noted, it ‘is easy to pronounce, is pleasant in sound, and there is no other city of that name on the American continent."
 In an era Scott would later recall for its "memorable speculation in wild lands and wild cities,” he and his fellow Toledo inhabitants competed with other towns along the lake in the 1830s for the blessed canal’s endpoint in a political game of geographical roulette.
  


By 1836 the canal had not yet reached anywhere near the lake but Scott had still managed to accumulate $400,000 worth of real estate in northwestern Ohio. Or so he had thought at the time. When reality finally caught up to the runaway land prices in the Panic of 1837, Scott was forced to liquidate nearly all his holdings, including the family mansion in Connecticut. Still willing to take risks, however, Scott decided to hang on to his plots of land in Toledo. It was the right decision: In 1845 the Miami-Erie Canal finally opened for business – with Toledo as its outlet to the great lake.
 

Two years before the Miami-Erie Canal became operational, Scott began publishing articles in Hunt’s Merchant’s Magazine. Over the next decade, he published numerous essays on the western frontier, as he carved out a niche for himself as the magazine’s expert on domestic markets and westward expansion. Like many other boosters in his day who contributed to the printed press, Scott had a strong pecuniary interest in everything he wrote for the magazine. By reaching out to Hunt’s wealthy audience of merchants, financiers and manufacturers, Scott sought to convince his reading public that they should divert their capital away from faraway lands and towards the Western prairies – and more specifically, of course, to the supposedly soon-to-be commercial empire of Toledo, Ohio. For the purposes of this paper, however, what makes Scott’s writings of great significance was how he “sold” the west to the eastern capitalists: While some town boosters of this era used geographical determinism to “prove” that the future capital of the American empire lay in Alton, Illinois or in Flat Rock, Michigan, Scott leaned heavily on population statistics in order to further along his arguments – and his sales pitch. 
In his first article for the magazine in 1843 titled “Internal Trade in the United States,” Scott began with a lengthy analysis of population statistics that would, over the many years he wrote for the magazine, become his trademark. In order to explain what the future held for the American people, Scott started off by quoting the census returns of England - not the United States. Pointing to the fact that “the proportion of people engaged in agriculture has decreased decidedly with every census,” Scott noted that in England “those engaged in manufacturing…as compared with the agricultural class, were 6 to 5 in 1801, 8 to 5 in 1821 and 2 to 1 in 1830.” According to Scott, these statistics proved that heavily capitalized technologies, such as railroads and labor-saving machinery, had “rendered an increased amount of human labor [in agriculture] unnecessary.” While in the past nearly all mankind had clung to the soil for its subsistence, Scott announced that a new technological age of progress had arrived in which a small portion of farmers could, through the mechanisms of a domestic market, feed an entire nation. In the future, Scott argued, progress would come to the shores of the United States as well, and most Americans would no longer need to depend on the land to survive - but rather on the market. Instead of being scattered across the Great Plains, he insisted, they would gravitate towards great cities.
 
To prove that this demographic pattern had already begun in the United States, Scott calculated the rate of increase in American urban populations using the 1830 and 1840 censuses. In doing so, he illustrated how in America - as in England - the percentage of the people who worked the land was already beginning to drop. As he almost always did in all of his articles, Scott used his own state of Ohio as the best example for this development, illustrating that even though the entire Buckeye State had grown 62 percent in the past decade, population in its largest urban centers had risen by a whopping 138 percent. Projecting his calculations forward, Scott predicted that by the year 1890, only a third of the population would be needed in mining and agriculture to “furnish food and raw materials;” the rest would live in cities.  Moreover, in calculating the rate of increase in population by region, Scott projected that in fifty years there would be only 22 million people in the “Atlantic Slope” as opposed to 53 million in “the Great North American Valley”.
 Finally, Scott used these projections to announce that by the turn of the twentieth century, the largest city in the United States would not be New York, Boston or Philadelphia but either Cincinnati, St. Louis or Toledo. (By the 1850s, Scott added Chicago to the list as well.)
Historian William Cronon has shown that Scott’s statistical conclusions were mathematically ridiculous. In calculating the rate of increase in urban cities, he forgot to mention that smaller western cities, which had only come into existence a few years prior, would always grow proportionately faster than the larger cities on the east coast. (It is much easier for a city of one thousand inhabitants to double its population than it is for a city of one million.) In treating Scott, however, as a theorist instead of a businessman, Cronon missed the true importance of Scott’s analysis: He was not utilizing population statistics simply to prove some geo-economic theory – he was using them in order to convince eastern investors that natural laws of population growth ensured that investments out west would yield a large profit - if one knew how to read the census reports wisely. Cronon wrote about Scott and other boosters in Nature’s Metropolis because he believed that, unlike Frederick Jackson Turner, they were much more accurate in predicting the future stages of development on the American frontier. What Cronon failed to realize, however, was that Scott and these boosters made for good prophets because they played an important role in molding the West's future.
 

To fully understand how Scott used population statistics as a selling point, we must first understand how he imagined the future of the American economy. Like many other businessmen of his day, Scott was an enthusiastic proponent of Adam Smith’s principals of division of labor and comparative advantage. He envisioned a future in which each agricultural region would focus only on the production of a single crop and each manufacturing city would “engage in its own peculiar production and therefore [would be] dependent on all the others for all its articles of consumption, except the one article of its own fabrication.”

In using census statistics to show that the number of Americans working the land was decreasing while the urban population was on the rise, Scott seemed to be suggesting that this market economy would emerge due to a teleological set of natural laws. This conception of markets as natural, evolutionary, organic beings, however, was misleading - and Scott knew it. Like many adherents of “the invisible hand” in this period, Scott’s actions contradicted his words. After all, if in fact natural laws dictated that the west was destined to become a market economy linked by a network of urban nodes such as Toledo, why did he bother to write countless articles in Hunt’s trying to convince eastern capitalists that this would be so? 


While Scott had personally put all of his life savings into the prospect that Toledo would become a booming market town, he understood full well that the largely self-sufficient farms which had cropped up all across the Great Lakes and Mississippi Valley since the 1820s would not automatically transform into a full-fledged market society where nearly all commodities are purchased through exchange. If the farmers of Ohio, Illinois and Michigan continued to diversify their agricultural yield, instead of focusing on one crop for market export, Toledo would go bust. Not only would there be no crops to feed his grand cities of tomorrow, but by not choosing to grow a single crop the farmers in the hinterland would not need giant market cities such as Toledo to supply them with most of the basic staples of life. In this period farmers did take their surplus to small market towns, but the difference between these limited markets transactions and the almost complete market dependence Scott envisioned is precisely the difference between a society with markets and a society of markets. “Too intent on drawing out the resources of our exuberantly rich soil,” Scott complained about the farmers’ self-sufficiency, “we have neglected the introduction of those manufactures and mechanic arts that give agriculture productions their chief value, by furnishing an accessible market.”
 Only an almost complete division of labor amongst farmers combined with great influx of capital into the region, Scott realized, could transform his dream of a Smithian market society into a reality. Railroads and canals were needed in order to connect the rural hinterland to the urban centers, while factories were required if these cities were to specialize in specific modes of manufacturing. 

While Scott deployed a rhetoric of natural laws, he understood full well that only if eastern capital began flowing west, could a thriving domestic market economy emerge. Scott, however, had a tough road ahead since men of capital were ignoring their own country in favor of international markets precisely because relatively self-sufficient farmers were the vast majority on the frontier. In his articles, Scott tried to show the eastern businessmen the errors of their ways. “The values transported on the Erie Canal, alone,” he declared, “nearly come up to the values of all the exports of the U.S. Our foreign commerce is increasing slowly; our home trade is expanding and augmenting rapidly.”
 The fact that this statement was blatantly untrue, no matter how you spun the numbers, allows us to see how fearful Scott was, especially after the debacle of 1837, that capitalists would shy away from investing in expensive endeavors out west. 
Unlike eastern businessmen, Scott’s direct investment in Toledo assured that he would not give up on his dream of domestic markets so quickly. What his articles, therefore, were really trying to prove was that capitalists had the power, ability and potential to make markets in America. Yes, he admitted, “the west has a more scattered population,” but “this disadvantage is less than one would think, at first blush, and will be remedied.” 
 If, however, this was in fact the case, what was it about these demographic figures that made Scott utilize them as his main selling points? How could population statistics help attract capital and thus make markets? 
First, Scott focused mainly on urban population statistics and the proportion of people working in manufacturing as opposed to agriculture because he wanted to show eastern investors that the West was not simply a land of self-sufficient farmers, but rather that there already was an emerging landless population that could be funneled into an array of manufacturing and wage-labor based enterprises. “Of the 69 cities…which doubled their numbers in ten years and under, 61 are in the Western plain,” Scott wrote,  concluding that  “New England’s ascendency as a manufacturing region is temporary waiting only the development of the new country about the lakes and the upper Mississippi to be superseded.”


The second reason is that Scott wanted to show that in the west, one could transform society in ways that until now had never been possible by creating a system of food production which could allow most men to leave the land. Population increase in the west, Scott noted, “should be absorbed in the towns, because, the thirteen million farmers are more than sufficient for the production of food and raw materials for both home supply and foreign demand.” The fact that most of America’s food producers were moving west, Scott argued, would drag the commercial centers in that direction as well. “The centre of trade in this country,” Scott stressed, “was likely to follow the center of population,” and – as his regional comparisons clearly proved - that population center would be in the west, not the east.
 

Scott, however, was not a booster of the entire west, but of Toledo. Therefore, he sought to prove to the readers of Hunt’s that population statistics could also be used to signal where exactly they should invest their capital. The census returns, Scott argued, showed without a shadow of a doubt that the Great Lakes region was growing the fastest and therefore had the best chance of transforming into a dynamic domestic market with an array of manufacturing cities. “On the completion of the Miami Canal, which will be within two years, she will monopolize the exchange commerce at that end of the canal between the river and the lake regions.” What city would then emerge as one of the greatest market points in the west? Toledo, of course, where the Miami Canal would empty out into the lake.

To prove both his argument for the Lakes Region and Toledo, Scott always leaned on an in-depth comparison of urban population statistics. With charts such as the one below, Scott aimed to transform population figures into an economic indicator which would could serve as a guide for the eastern businessman, helping him to decide which regions to invest in, by “indicating the direction to which the industry of our people tends, in those portions of the west, where population has attained a considerable degree of density.”
 Realizing that they were still shaken from the shock of the Panic of 1837, Scott tried to soothe the fears of eastern investors by using urban population statistics to rationalize the seemingly chaotic and unpredictable world of American capitalism. As the chart below clearly shows, Scott was, in many ways, commodifying and standardizing the cities themselves by placing them in a market framework. While grain elevators were beginning in this era to rate the value of wheat by implementing certain uniform grades, Scott was essentially doing the same thing with cities - only by using people. 
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In a later article in which Scott sought to convince Hunt’s readers to invest in Ohio railroads, he acknowledged the fact that most railroad endeavors “had proved unprofitable,” and that only a systematic analysis of population statistics could separate solid investments from speculative ones:
“For a time nearly all the railroads in the country were under the ban of public opinion, almost as much as speculation in corner lots. The tide is evidently again turning in favor of these improvements. It is not however, a blind or headlong impulse, like that which existed in 1836. It looks calmly on the past, discriminates what has been wisely done, from what has been done in the spirit of wild speculation and is ready to embark with caution in new enterprises. In selecting routes for these expensive iron ways, there was of course, at the commencement, a wide field for the exercise of a well-informed judgment.”.”

Scott gave an example for such "well-informed judgment" by illustrating how population statistics could not only help to minimize risk, but could also be used to calculate the future return on an investment. By inserting population statistics into their revenue calculations, he argued, capitalists could form a solid estimate of their future earnings by roughly computing the number of future passengers that would ride the line and the amount of tonnage the track would probably carry. In teaching railroad stock investors to calculate their dividend by examining how the population was distributed along certain railroad lines, Scott was essentially using people to quantify and price space itself. 
As we have seen, Freeman Hunt was seeking a way in which statistics could be used to rationalize the market, thus bringing a semblance of order to the decentralized messiness of Jacksonian laissez-faire capitalism. Therefore, it is not surprising that Hunt published so many of Scott’s articles - even though they soon became rather repetitive. By framing his arguments with an array of statistics, which were supposed to uncover the natural laws of demographics, Scott’s articles served as an epitome of Hunt’s “science of business.” Although he was among the first boosters to stress the importance of population statistics, soon other western businessmen and land speculators began to follow his lead. In fact, by the late 1840s it seems as if even the smallest Boards of Trade in each ramshackle town across the nation were poring over census statistics in order to prove to investors that their town was a wise investment. By 1850, boosters were waiting with bated breath to discover the population of their town in the new decennial census, knowing it could make or break their investment. Even today, American cities take the census very seriously. In 2007, in response to numerous appeals by the Toledo municipality (of all places), the census bureau agreed to revise their population estimate of the city upwards.
 

Western newspapermen and politicians took to Scott’s brand of demographic boosterism as well. In 1847, for example, the Cincinnati Advertiser used census statistics to prove that in the near future, Cincinnati would surpass New York in population. In his annual state address in 1849, Governor William Bebb of Ohio, predicted that within a hundred years the Atlantic slope would have a population of 60 million people, while an outlandish 200 million people would live in the Mississippi Valley. Meanwhile, boosters such as Michigan’s J.R. Williams, Henry Ward and James Lanman followed directly in Scott’s path, publishing articles in Hunt’s Merchants’ Magazine with titles such as “The United States in 1950,” and “the internal commerce of the West.” In an article on railroad investment, Lanman channeled Scott most eloquently:

Whether, in fact, too many and too expensive works of this character have not been projected, considering the amount of our population and our wealth, is now a matter of question. Indeed, we have no doubt that some of these tracks may have been projected for mere purposes of speculation, and will be discarded for want of means, or as other and more valuable routes shall be developed ; but we have as little doubt that the grand tracks which have been marked out to connect the remote points of the country, will ultimately be carried through as the increase of population and production shall furnish the motives for their establishment, and the augmentation of our wealth provides the means for their construction. The more important lines will, doubtless, be first finished where there are the most dense settlements, the largest amount of transportation, and the most capital to carry them through.
 
Western boosters, however, were not the only Americans changing the meaning, use and nature of population statistics. In the South, political economist George Tucker was also transforming demographic figures into market statistics, albeit for a set of rather different reasons. 
The Southern Economist 


As Gilded Age institutional economist Richard Ely once noted, it was common knowledge among intellectuals in the antebellum that “the South led the North in economics before the Civil War… and up to that time Virginia was ahead of Harvard.”
 The top professor of political economy at the leading university in the discipline, George Tucker became one of the preeminent American political economists in the antebellum era. One expert on economic thought of the period has noted, in regards to Tucker, that “I don’t know of any American economists of the decades of the 30s and 40s who would be entitled to higher rank.”
 Apparently Freeman Hunt did not either, as he filled the pages of his magazine with Tucker’s economic theories throughout the 1840s.  Starting in the magazine’s second volume, Hunt chose Tucker as his magazine’s “house economist” and published a chapter of Tucker’s magnum opus, The Laws of Wages, Profits and Rent, each month. A few years later, Hunt did the same with Tucker’s groundbreaking study on the census’ population statistics. This time, not only did Tucker’s manuscript appear, month by month, in the magazine, but Hunt decided to publish it in book form himself. As the dominant voice of economic theory in the magazine throughout the 1840s and early 1850s, Tucker had a lasting influence on how Hunt’s readers conceived of the American economy. In fact, most American businessmen of this era first encountered the liberal economic theories of Adam Smith and David Ricardo through the writings of George Tucker in Hunt’s. And thanks to his near obsessive devotion to population statistics, he too played a crucial role in transforming the way the readers of Hunt’s viewed the American people. 

George Tucker lived in a slave-based society his entire life. Raised on a Bermuda sugar plantation his family had owned for nearly 200 years, he left for William and Mary College in 1795 in order to study with his famous jurist cousin St. George Tucker. For the next three decades Tucker practiced law in Virginia (and continued to own a number of slaves), and in 1819 he became a member of Congress. In 1825, at the invitation of Thomas Jefferson and James Madison, he left his career in politics and became the first professor of moral philosophy and political economy at the newly founded University of Virginia. 
In all of Tucker’s work as a political economist, there is one constant: He saw population growth as the main engine which drove society forward. What ever economic question he was puzzling over, mankind’s reproductive tendencies were always at the heart of his analysis. Tucker agreed with David Ricardo that labor was the main source of value, but his fixation on population growth led him to argue that this value was not, as Ricardo and other nineteenth century classical economists assumed, merely a materialist, supply-side matter dependent solely on the productivity of man and his ability to alter nature. Instead, Tucker took his cues from the British political economist Thomas Malthus, who in his 1798 book the Principles of Population, had argued that the key to understanding political economy lay in the rate of population growth.
 
Following Malthus’ line of thought, Tucker contended that as the population grew the value of labor, or wages, would drop while the value of raw produce would rise. This directly contradicted Ricardo’s theory of profit and wages, which posited that if prices of food were to rise so would wages, and visa versa. According to Tucker, Ricardo was wrong because he ignored the issue of population growth which caused the agricultural laborers’ wages to diminish since, as the fertile lands slowly filled up, there would be an “increased competition of the laboring classes.” Furthermore, this growth in population would create a rising demand for food and so the price of raw produce would only increase more and more, even though wages were dropping. 

Like all liberal political economists of his day, Tucker believed that every commodity had both an exchange value and a natural price. The natural price of goods was determined by the value of labor, while the exchange value – which was the actual amount one paid for the raw produce - was determined by supply and demand. Since labor was the source of wealth, profits could only be generated if the market price for raw produce was higher that the labor price. (What Karl Marx would later refer to as “surplus value” in his critique of classical economics). This, however, was where Ricardo and Tucker’s theories on profit diverged. Leaning on a Malthusian model, Tucker argued that in the New World where “land is plenty, and population thin, raw produce will commonly exchange for the amount of labor expended in producing it” due to  “labor being at its highest price and raw produce at its lowest.”  In other words, Tucker believed that when population density was low there could be no surplus value - no profit. While an exchange market could exist in these circumstances the price of goods would always match their labor value.
 
Only as population rises, Tucker continued, can profits of landowners emerge since the price of raw produce would rise and the price of labor would drop. This occurs because, as the population of the United States increases, some laborers are forced off the land. When this happens, the landowners will be able to sell there surplus produce because “those who are without land, impelled by the strongest of all impulses, will give their labor, or the products of their labor, in exchange for food, and the demand thus created will, soon or late, absorb the surplus, however large.” Moreover, because “competition among the consumers will cause them to give more and more labor in exchange for food,” the profits generated from the difference between labor prices and commodity prices will “continue to rise with every successive increase of numbers.”
  
Tucker’s economic theory, which he repeated over and over again in the pages of Hunt’s Merchants Magazine led to three key conclusions: First, those who own the means of production (in this case land) will not reap a profit unless there is a large landless population dependent on them for both their labor and their material needs. Second, the more this landless population grows, the higher the landowner’s profits will be. Third, the emergence of this kind of society is inevitable in the United States and will naturally come into being as the population grows and the land runs out. 
Oddly enough, in 1827 Tucker chose to communicate this theory of population growth for the first time in what most literary scholars today agree was the first science-fiction novel in American history. In Voyage to the Moon; with Some Account of the Manners and Customs, Science and Philosophy, of the people of Morosofia, and Other Lunarians, Tucker described a utopian society of the future. In the novel, which was clearly a vehicle for Tucker’s economic theories, the main character from Earth discovers that the moon-men of the “Happy Valley” live in perfect harmony. In this society, half of the laboring classes live in “small towns and villages,” working in “liberal or mechanical arts,” while the other half work on farms. This urban-rural linkage enables the laboring classes to live a healthy lifestyle while keeping an “extraordinary profit” for the landowners who sell their agricultural surplus to the urban inhabitants.
 
In lieu of this hypothesis, which essentially placed mankind’s future in the hands of its reproductive tendencies, Tucker became obsessed with measuring the United States’ population growth. One scholar of economic thought has even noted that Tucker’s fixation on the subject grew stronger over the years, leading him to “out-Malthus Malthus.”  When the 1840 census was published, Tucker moved from theory to practice, as he began poring over census statistics in order to see what the future held for the fate of the American Republic. The final outcome of this analysis was Tucker’s 300-page manuscript Progress of the United States Population and wealth in fifty years, as exhibited by the decennial census, which, as noted above, appeared in its entirety in Hunt’s Merchants Magazine. [Add quote showing how this was by far Tucker’s most popular book.] In this massive project, Tucker created a complex array of never before seen indexes and statistics, which compared the rate of increase in the American population by region, race, state and city. Tucker also compared the proportion of Americans laboring in agriculture to those working in manufacturing as well as those living in rural areas to those dwelling in cities in order to see if his theories were already bearing fruit and the number of urban, landless workers was rising (see images 2 and 3). 
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One cannot uncover the roots of Tucker’s economic theories or understand his fixation with population statistics, however, without placing them in the historical context of Virginia’s slave economy.  In fact, the South’s general superiority in the field of political economy in the antebellum era seems to be mainly a product of chattel slavery. The classical economic theories of Malthus, Smith and Ricardo, which were based on a class division between landowners and laborers, were almost completely irrelevant to the large majority of largely self-sufficient farmers in the North. Up until the mid-nineteenth century, these European political economists’ use of terms such as rent, wages and even profit would have been either incomprehensible or unacceptable to most Americans (except, it would seem, for those living in the emerging factory cities or mining towns.) Amongst plantation-owners in the South, however, where agriculture was a slave-based capitalist enterprise focused on sending a surplus of goods to global markets, these theories, albeit with some serious modifications, could ring true.
If we examine Tucker’s theories through the lens of Virginia’s slave economy it becomes quite clear that his great interest in the effects of population growth stemmed partly from the fact that, by the 1840s, there was a large slave surplus in Virginia. While many slave-owners profited handsomely from this surplus by selling their slaves down river, Tucker saw this as only a temporary solution. As he repeatedly argued in his theoretical works, once those lands in the Deep South were all filled, the price of slaves would begin to drop significantly. From his writings it is also clear that these economic concerns were constantly mixing with racially-driven anxieties that Virginia was becoming a state in which African-Americans could one day become the majority. Following the Nat Turner rebellion of 1831, this fear ran rampant amongst Virginia slave owners. In this sense, there was nothing novel about Tucker’s focus on population statistics: White Americans – in both the North and South – who feared an African-American majority had been interested in the procreation rates of slaves long before the 1840s. Never before, however, had they incorporated this interest in population statistics into a market-based economic theory. 
Like many Americans of his time, Tucker had mixed feelings about slavery. On one hand, it appears from his autobiography that he did not deny the inherent evil of slavery and even freed his own slaves late in life. On the other hand, he dismissed the abolitionists call for immediate emancipation and searched for a more pragmatic, gradualist solution in which slavery would naturally die out. Tucker turned to liberal market economics in order to legitimate slavery in the short-term and prove that it would eventually disappear in the long term.  As he explained in the Progress of the United States, as the population of the United States increases in density, 

labor will finally attain a price so low, that the earnings of a slave will not repay the cost of rearing him, when, of course, his master will consider him as a burdensome charge rather than a source of profit; and as the same decline in the value of labour once liberated the villeins or slaves of western Europe, and will liberate the serfs of Russia, so must it put an end to slavery in the United States, should it be terminated in no other way.
 
As we have seen, Tucker believed that the only way landowners could continue to profit from agriculture was if a growing landless, wage-earning population emerged which could purchase their surplus yield. In other words, Tucker used population statistics as evidence that, in the near future, a wage-based market economy would naturally emerge in the South and displace the current plantocracy. Tucker, therefore, came to oppose the dominant free trade ideology of most southern economists at the time and became a supporter of manufacturing-inducing tariffs. In his view, Virginian plantation owners had to divert some of their capital to manufacturing enterprises and begin to urbanize and industrialize the South. Just like in his utopian moon colony, Tucker envisioned a future in which some of the former slaves would cultivate the land for wages while others would move to urban centers and work in factories. That said, Tucker was not consistent on the issue of slave emancipation. In some of his other writings he did not conclude that the slaves would inevitably be freed. Comparing the cost of rearing a slave to the wages of English factory workers, he argued in one essay that the price of slave labor was actually eight percent lower than British wage labor. Slavery, he concluded in this particular piece, was not “an insuperable obstacle,” to manufacturing or urbanization. In the end, the man who had devoted his life to trying to uncover the logic behind the market mechanisms of slavery died at their very hands: On March 21st 1861, while waiting to board a steamboat in Mobile, Alabama, a bale of cotton fell off the barge that was heading up river, striking Tucker in the head and killing him.
 
Although Jessup Scott and George Tucker came from different backgrounds and took dissimilar paths in life, in the end the economic theories and outlooks which they passed on to the readers of Hunt's Merchants Magazine were strikingly similar. Both men believed that the commercial elite in the United States – be it Southern plantation owners or Northern merchants - should focus much more on developing domestic markets and that the key to future profits lay in market-based American agriculture and the emergence of a large landless, urban, industrial population which would both work for wages and be dependent on the market for its subsistence. Perhaps these similarities should not be of great surprise for despite the fact that Scott was in the North and Tucker in the South, both men were members of the landowning class in their respective regions.

Interestingly, even the contradictions which emerged between these men's theories and praxis were quite similar. On the one hand, by basing the emergence of markets on natural laws of demographics, both Tucker and Scott passed on to their readers the notion that markets evolve naturally. Both men's conception of the economy had a deterministic, teleological feel to it, as they sought to illustrate to their readers why the United States would inevitably transform itself into an industrial, market-based society. On the other hand, this notion of naturally evolving market was conflicted with their actions: Whether it was Scott seeking eastern capital or Tucker pushing for tariffs, each believed that only massive capital investment and certain policies would actually lead to a market economy. 
That Freeman Hunt decided to publish both Scott and Tucker's articles month after month points to the fact that he admired their novel use of the census reports very much. (This, of course, is not surprising if one recalls Hunt’s own use of population statistics and land values in his booster-like descriptions of the commercial villages on the Hudson in 1836.) Hunt, however, did not only serve as a passive medium that relayed these statistical approaches on to his readers. He too helped to transform population figures into market statistics. In the first few volumes of the magazine, Hunt placed census results and population figures under the title of “miscellaneous statistics.” By the fourth volume, however, he had changed the format of the paper and gave population statistics its own separate segment in the statistical section of the magazine. In a move that was unprecedented in past commercial magazines, Hunt sent a message to his readers that population figures mattered to businessmen. Between the years 1841-1843, Hunt published 48 tables of population statistics. A decade later, in the same time span, the number rose to 72. 
In these statistical charts we see both Scott and Tucker’s influences. Like them, Hunt was particularly fond of measuring the distribution of landless Americans across the nation. The two most common population tables were urban comparisons of population growth and an analysis of agriculture/manufacturing ratios by state. (See image 4 below.) [Add how, by the late 1840s, emigration statistics also became very popular in the magazine.] 
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Populations statistics, however, did not appear solely in this specific part of the magazine for long. As more and more contributors to the magazine came to recognize their usefulness as economic indicators, they began to spread throughout the entire magazine. For example, the notion that population statistics could separate between speculative and productive investments led them to appear in the financial sector of the magazine as well. In an article on the problems of Massachusetts Banking prior to the panic of 1837, Boston physician Isaac Chickering noted that warning signs had been present since “the increase of both the number [of banks] and capital, during the whole period, has been in greater proportion than the increase of population,” and therefore was more than “the good of the community required.” Calculating the average ratio of population to capital, Chickering illustrated how the amount of capital per head had risen sharply in the 1830s.  Throughout the 1840s, this capital per capita statistics became a mainstay in the financial section of Hunt’s.
 
Note to Reader: 
I plan to end this chapter by going over the congressional hearings of the 1850 census. Unlike the 1840 census, the 1850 census was, I believe, the first census with true market statistics. (It included, for instance, questions on how much agricultural surplus does each farmer have and it no longer counted all manufacturers but rather only large ,capitalized factories that were a minimum size.) 

I am pretty sure that if I look over these hearings I’ll be able to show that it was the economic elite (and readers of Hunt’s magazine…) who were asking for these market statistics in the census. If this is true, one could argue that 1850 was the beginning of the future liberal, regulatory state in which the role of the government is largely limited to making sure that the market economy is stable.  
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